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O VAREJO FÍSICO 
VAI MORRER



O VAREJO FÍSICO 
VAI MORRER?



https://propmark-com-br.cdn.ampproject.org/c/s/propmark.com.br/anunciantes/grupo-boticario-aposta-em-lojas-de-parede-com-qr-code-em-sp/amp/



https://www.startse.com/noticia/nova-economia/foco-no-cliente-por-que-isso-e-tao-importante-para-seu-negocio

PONTOS DE CONTATO DIGITAIS

PONTOS DE CONTATO FÍSICOS



https://www.startse.com/noticia/nova-economia/foco-no-cliente-por-que-isso-e-tao-importante-para-seu-negocio

PONTOS DE CONTATO DIGITAIS

PONTOS DE CONTATO FÍSICOS



Quais são os elementos-chave da 
experiência do cliente em uma loja?



FACHADA

https://www.techtudo.com.br/noticias/noticia/2014/06/descubra-onde-ficam-apple-stores-mais-bonitas-do-mundo.html
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https://www.techtudo.com.br/noticias/noticia/2014/06/descubra-onde-ficam-apple-stores-mais-bonitas-do-mundo.html



FACHADA

https://www.promoview.com.br/categoria/varejo/loja-havaianas-da-oscar-freire-tem-cenografia-assinada-pelo-mchecon-group.html







PLANTA

https://www.pinterest.com/pin/406238828869141201/



http://smalleinternationalretailing.blogspot.com/2013/02/marketing-tools-for-your-sales-point_28.html



PLANTA



CHEIRO



https://www.natura.com.br/blog/perfumaria/perfumaria-natura-lanca-dispositivo-de-cheiro-digital



DISPLAYS 
& MPDV





SUSTENTABILIDADE E ECONOMIA CIRCULAR

https://www.theguardian.com/sustainable-business/2017/may/26/zara-hm-step-up-instore-recycling-tackle-throwaway-culture
https://styledegree.sg/ultimate-list-of-places-to-donate-old-clothes-items-in-singapore/zara-clothes-collection-containers-stylemag/

https://www.theguardian.com/sustainable-business/2017/may/26/zara-hm-step-up-instore-recycling-tackle-throwaway-culture
https://styledegree.sg/ultimate-list-of-places-to-donate-old-clothes-items-in-singapore/zara-clothes-collection-containers-stylemag/


https://www.lilianpacce.com.br/e-mais/reciclese/economia-circular-ikea-inaugura-sua-primeira-loja-de-moveis-de-segunda-mao/

https://www.lilianpacce.com.br/e-mais/reciclese/economia-circular-ikea-inaugura-sua-primeira-loja-de-moveis-de-segunda-mao/


PERSONALIZAÇÃO & EXPERIÊNCIA



https://glamurama.uol.com.br/inovacao-e-experiencias-exclusivas-marcam-a-inauguracao-da-nova-loja-conceito-do-o-boticario/





ATENDIMENTO



Starbucks Presentation, NRF, 2020



https://www.linkedin.com/posts/pepsico_kiosks-gesturefree-noabrtouch-activity-6846080598751100928-wf2J/



https://digital.hbs.edu/platform-rctom/submission/digital-beauty-how-sephora-leveraged-digital-technology-to-overhaul-the-in-store-experience/



https://www.suafranquia.com/franquias/negocios-e-servicos/conveniencia-e-mercados/smart-break/



SOCIAL MEDIA



https://www.stirworld.com/see-news-storeage-designs-new-retail-store-for-b-tube-cosmetics-in-changsha-china

https://www.stirworld.com/see-news-storeage-designs-new-retail-store-for-b-tube-cosmetics-in-changsha-china


https://blog.virtuemediatech.com/blog/practical-tips-for-sme-brands-unifying-the-online-and-offline-retails



SHOWROOMING

https://docs.google.com/file/d/1Qyfd9vXIS0SbMrrxQfNno6LyTDLXYZhA/preview




Physical store 
as a DOORWAY
to the WEBSITE.



Physical store 
as a DOORWAY
to the BRAND.



Starbucks Presentation, NRF, 2020

TECNOLOGIAS

cloud 
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bitcoins 5G

computer 
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machine 
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face recognition

AI

contactless 
paymentself 

checkouts

robotics





https://www.springwise.com/new-shopping-baskets-just-browsing-help-wanted/?utm_campaign=618097_Auto%3A%20Springwise%20Daily%20-%202016-12-22&utm_medium=email&utm_source=Newsletter



https://www.vendaotimizada.com/5-conselhos-provadores-lojas-roupa/
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SCHMID, 2021, adapted from McKinsey, 2011
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Obrigada!   :  )

www.linkedin.com/in/fernandamschmid/


